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PROFESSORIATE

(Academic)
2024-Present        Montclair State University, Montclair, NJ

                             Assistant Professor of Merchandising – Tenure Track

                             Fashion Design and Merchandising

                              Instructional Responsibilities: ARTX 298 Textiles, ARTX 310 Fashion Retailing Mathematics,       

                             ARTX 325 Marketing of Fashion

2022-2024            Kent State University, Kent, OH


Assistant Professor – Tenure Track


School of Fashion

Instructional Responsibilities:  FDM 10044 Sustainable Fashion Thinking Lab, FDM 40270 Fashion Marketing, FDM 40291 Seminar in Fashion Merchandising, FDM 30262 Merch Planning/Buying
2018-2020
University of North Texas, Denton, TX



Lecturer


School of Merchandising and Digital Retailing 

Instructional Responsibilities:  MDSE 4002, MDSE 4510, MDSE 4660



(Course descriptions below)

2013-Present 
Southern New Hampshire University, Remote 




Adjunct Instructor (online)
Instructional Responsibilities:  FMM 112, FMM 225, FMM 340, FMM 457, MKT 113, FMM 410, FMM 417


Course Author:  FMM 457, MKT 326



(Course descriptions below)



Individual Consulting projects on course revisio

2013-Present
American Public University, Remote


Adjunct Instructor (online)


Retail Management Program, School of Business
Instructional Responsibilities: RTMG 150, RTMG 200, RTMG 201, RTMG 204, RTMG 300, RTMG 301, RTMG 302,  RTMG 303, BUSN 313, BUSN 410

Course SME & Content Developer for RTMG 204



(Course descriptions below)



(Industry)
2022                     Walmart


Consulting – Freelance



Girls Shoes and Boys Shoes Omni/Ecomm Planner
2021 

TOMS


Consulting – Freelance



Kids E-Commerce Planner
2020 

Texas Historical Commission


Consulting – Freelance



Market analysis, product development, merchandise planning, sku assortment recommendations

2019 

Revolution Beauty


Consulting - Freelance
 

Market analysis and sku assortment recommendations

2017-2018
Claire’s, Hoffman Estates, IL



Global Merchandise Planner
 

Responsibility:  Under12 Tree Earrings, Novelty Jewelry

2016-2017
Rue21, Warrendale, PA



Merchandise Planner
 

Responsibility:  Juniors & Plus Lingerie & Sleepwear, Rue Décor & Tech

2016

DSW, Columbus, OH



Merchandise Planner
 

Responsibility:  Fashion Casual shoes
2014-2016
Academy Sports & Outdoors, Katy, TX


Merchandise Planner
 

Responsibility:  Graphic Tops, Sleepwear
2013-2014
Macy’s, New York, NY



District Planner
 

Responsibility:  Millennial, Center Core & Shoes

2011-2013
Nordstrom, Seattle, WA



Financial Planner
 

Responsibility:  Special Sizes (Encore & Petites)
2005-2011
JCPenney, Plano, TX



Multiple Positions:  Allocator, Sr. Allocator, Store Planner
 

Responsibility:  Cosmetics, Children’s, Accessories, Sephora inside JCPenney (color)

ACADEMIC BACKGROUND

2022
Ph.D.
Iowa State University, Ames 

May 

Doctor of Philosophy in Apparel, Merchandising, and Design


Dissertation: Craft of Usership: A Qualitative Exploration of the Consumer’s Characteristics and 



Decision-Making Processes Leading to Extended Product Life

2005
M.S.
University of North Texas, Denton
May

Merchandising

2002
B.B.A.
University of Houston, Houston
May

Marketing
PUBLICATIONS 
Burton, M., & Hahn, K. (2023). Cross cultural exploration of clothing repurposing behaviors and motivations from 

South Africa and the United Kingdom. International Journal of Home Economics, 16(2), 2-17.
Burton, M., & Eike, R. (2023). The sustainability conscious consumer: An exploration of the motivations, 
values, beliefs and norms guiding garment life extension practices. Sustainability 15(15), 12033. doi:10.3390/su151512033. 

· 2-year IF: 4.2; 5-year IF: 4.0, H-Index 136 (Q1); percent contribution: 85%
Eike, R., Burton, M., Hustvedt, G., and Cho, S. (2021). The “joy of letting go”: Decluttering and Apparel.
 Fashion Practice 14(2), pp 225-241. doi: 10.1080/17569370.2021.1987654. 
· 2-year IF: 1.1; 5-year IF: 1.5, H-Index 11 (Q4); percent contribution: 60%
UNDER REVIEW
Patel, M., & Burton, M. (2024). Navigating technological change in retail 4.0: An industry perspective on shifting 

skill set, entrepreneurial orientation, and sustainability consciousness after COVID-19. Journal of Retailing
Burton, M., & Eike, R. (2024). I don’t have anything I don’t want: Extending apparel life through a proposed 

expansion of the Engel, Blackwell, Miniard (EBM) model. Fashion Practice. (currently in 1st revision)
WORK IN PROGRESS

Manuscript Development
Myers, B., Burton, M., & Eike, R. (2024). A conceptual framework for wellness in the textiles and apparel industry. Stage: Manuscript development
Burton, M. (2024). Experiential learning in a planning and buying course.

Stage: Manuscript development 

Data Collection
Burton, M, Hwang, J., & Hausknecht, B. (2024). Supporting well-being in marginalized communities through 

textile craft activities. 

Stage: Data Collection
Burton, M., & Robertson, C. (2024). Women’s experiences in the supply chain.

Stage: Data Collection

PRESENTATIONS

Refereed Presentations

=Indicates Oral Presentation 
=Indicates Poster Presentation
Myers, B., Burton, M., & Eike, R. (2024). Shifting from mass consumerism to wellbeing: Positioning the textile and apparel industries to benefit social and emotional wellness. International Federation for Home Economics conference (IFHE 2024). Galway, Ireland, June 23-28.
Patel, M. & Burton, M. (2024). Retail industry perspectives on technology transformation. American Collegiate Retailing Association. Kalamazoo, MI. March 27-29. 
Myers, B., Burton, M., & Eike, R. (2023). A conceptual framework for textiles and apparel in the wellness industry. 
International Textile and Apparel Association conference. Baltimore, Maryland, November 8-11. 
Burton, M., & Hahn, K. (2023). What motivates people to repurpose their garments?: Emerging vs. developed 

perspectives. International Textile and Apparel Association conference. Baltimore, Maryland, November 8-
11. 
Burton, M. & Eike, R. (2023). Motivations, values, beliefs, and norms of the sustainability conscious consumer. 
SCORAI-ERSCP-WUR conference. Wageningen, The Netherlands. July 5-8.

Hustvedt, G., Eike, R., & Burton, M. (2022). Supporting Sewing Skills. International 
Federation for Home Economics XXIV World Congress. Atlanta, GA. September 6-10. 

Eike, R., Cho, S., Momotaz, F., & Burton, M. (2021). External factors that impact apparel repurposing practice: 
Relationships between factors and repurposing levels. International Textile and Apparel Association Annual Conference. Virtual Conference. November 3-6.
Burton, M., Myers, B., & Eike, R. (2020). The Need for Greater Transparency: A proposed Transparency Business Model (TBM). American Collegiate Retailing Association.  New Orleans, LA. March 25-27. (Conference Canceled). 
Crutsinger, C.A. & Burton, M.D., Pookulangara, S., & Zorola M., (2020). Mentor Up: Preparing for the 21st 
Century Classroom [Oral Presentation]. International Textile and Apparel Association Annual Conference Proceedings 77(1). https://doi.org/10.31274/itaa.11879
Burton, M., Eike, R., & Myers, B. (2019). Paradigm shift: A call for conceptualization of a fast fashion sustainable business model. International Textile and Apparel Association Annual Conference. Las Vegas, NV. October 25-29. 
Burton, M., Barbour, C., & Eike, R. (2019). Perceptions of quality: Care and maintenance practices in ‘use phase’ for sustainability. Regent’s University London and International Textile and Apparel Association Joint Conference: Sustainability in Fashion. London, England. July 30-August 1. 
Crutsinger, C., & Burton, M.  (2004). Merchandising Expo: Repositioning the traditional career fair. International 
Textile and Apparel Association Annual Conference. Portland, OR. November 2004.
Crutsinger, C., & Burton, M. (2004). Web-based instructional strategies: An assessment of online 
customer 
satisfaction surveys. International Textile and Apparel Association Annual 
Conference. Portland, OR. November 2004. 
INVITED PRESENTATIONS
AESHM Sustainability Seminar (2019). Knowledge and experiences from ‘Sustainability in Fashion’ conference organized by ITAA-Regents University in London, UK. September 25. Oral Panel Presentation.     Speakers: Barbour, C., Burton, M. Eike, R., Karpova, E., Marcketti, S., Testa-Sponder, D. 
CASE STUDIES

Burton, M., Rajagopal, M., & Hurst, J.L. (2020, August). Walmart and Bonobos: An Integration of Two Unlikely Business Models. In Fashion Business Cases. London: Bloomsbury Academic. http://dx.doi.org/10.5040/9781350990258.0012
GRANTS AND FUNDING

2024

Burton, M. (2024). Kent State University Anti-Racism Equity Institute (AREI) Grant. Kent State University, Kent, OH. Not funded.
2023

Burton, M. & Hwang, J. (2023). Kent State University Summer Teaching Development Grant 2023, University Teaching Council (UTC), Kent State University, Kent, OH. Not funded.
INTERNAL RESEARCH GRANTS
2023

College of the Arts ($354) – Research funding supporting focus group transcription. Funded.
2023       Farris Family Innovation Awards, $24,000. Not funded.
2022

University Research Council ($499) – Data collection for cross-cultural study. Funded.
INTERNAL TRAVEL GRANTS

2023      University Teaching Council ($1,000) – Travel funding for pedagogy research dissemination.

2023

College of the Arts ($1,556) -Travel funding for research dissemination. 

2023

University Research Council ($1,000) – Travel funding for research dissemination. 

EXTERNAL RESEARCH GRANTS

MAXQDA Research for Change grant, $1,600. (2020). Not funded but received honorable mention. Received certificate and one-year data analytics pro student license. International award issued by MAXQDA.
TEACHING EXPERIENCE

Areas of Expertise
· Sustainability and Consumer Behavior
· Buying, Planning, and Allocation
· Global Retail & Business Strategies 
· Retail Inventory Management and Operations
· Industry Case Study analysis
· Leadership Development
· Marketing

Instructional Responsibilities: 
Kent State University (School of Fashion, College of the Arts) – 2022 to Present

University of North Texas (College of Merchandising, Hospitality, and Tourism) 2018 – 2020

Southern New Hampshire University (Fashion Merchandising, Business) 2013 – 2022, Online Delivery

American Public University (Retail, Business) 2013 – 2022, Online Delivery

	Course number
	Course Description
	Level
	Average # of students
	Semesters Taught

	Kent State University 

	FDM

30262
	Fashion Merchandising Planning and Buying. Study of market sources, fashion buying techniques, assortment planning and allocation and quantitative calculations needed in the fashion industry.
	Junior
	30
	1

	FDM 40270
	Fashion Marketing. Examination of fashion producers' and retailers' roles in fashion marketing research. Analysis of consumer motivation through research to develop sales strategies in relationship to marketing strategies.
	Senior
	25
	1

	FDM 40291
	Seminar in Fashion Merchandising. Capstone course in Fashion Merchandising. Builds and expands on all merchandising-related coursework with the goal of integrating content and applying it to real-life scenarios through critical thinking and analysis. A coherent portfolio demonstrating student efficacy with overall program content is completed.
	Senior
	25
	3

	FDM 10044
	Sustainable Fashion Thinking Laboratory. An introductory exploration of the current fashion industry and the urgent need to create sustainable change. After a survey of fashion industry functions from concept to consumer, students identify current practices and areas of concern. Lab focuses on practicing strategies, including critical thinking, human centered design, sustainable product service systems and corporate social responsibility to influence needed change within industry. Fashion design and fashion merchandising students work collaboratively in groups to explore solutions for a sustainable future in the fashion industry.
	Freshman
	25
	1

	University of North Texas

	MDSE 2350
	Trend Analysis & Forecasting. Comprehensive overview of apparel product development, including researching and interpreting fashion direction, analyzing comparable market offerings, and developing color, style, and fabric trends.  Customer conversion, revenue optimization, global collaboration, and selling innovation are explored.
	Freshman
	
	1

	MDSE 4002
	Dallas Study Tour. Students experience merchandising industries through visits to manufacturing facilities, retail establishments, museums, historical structures, and industry support organizations in and around Dallas.
	Senior 
	
	4

	MDSE 4510
	Advanced Buying, Planning, and Allocation.  In-depth study of planning, buying and distributing merchandise to retail stores.
	Senior
	
	3

	MDSE 4660
	Advanced Applications. Capstone course requiring students to apply merchandising theory, principles and practices to solve industry case studies. Emphasis on problem solving, case analysis, creative thinking, fact finding, data analysis and data interpretation.
	Senior
	
	4

	
	Southern New Hampshire University 

**20-25 students on average per semester taught

	MKT 113
	Introduction to Marketing.  This course examines the organization's functions for creating, communicating, and delivering value to customers. These functions, designed to meet customers' needs and organizational goals, include marketing research, environmental monitoring, target market selection, product selection, promotion, distribution and pricing.
	Freshman
	
	16

	MKT 205
	Applied Marketing Strategy. Students learn how the marketing mix is used to position a product or service for a specific target market by analyzing pricing, distribution, product development, and promotional strategies. They apply marketing and consumer research to generate informed recommendations and examine the impact of communications and distribution channels on marketing efforts. 
	Freshman
	
	22

	MKT 326
	Global Consumer Culture (Course Author). This course studies the way consumers worldwide choose their dress forms to represent who and what they are, and how they wish to express themselves those around them. It considers both commonalities and differences in global consumer cultures of dress.
	Junior
	
	1

	MKT

620
	Consumer Behavior and Marketing. This course focuses on the market’s consumer behavior by investigating its psychological, sociological, economic, and anthropological influences, both theoretical and research based. Designing effective marketing strategies will be explored using the knowledge of these influences. 
	Graduate
	
	1

	FMM 114
	Introduction to Fashion Merchandising. Fashion principles and procedures used in planning, selecting, pricing and selling fashion goods in retail stores, catalogs and on the Internet are studied. Merchandising systems, assortment plans and inventory control methods are analyzed
	Freshman
	
	8

	FMM 225
	Merchandise Planning. This course seeks to instill in students a complete understanding of the influence of merchandise planning and purchasing on retail profit. Students analyze profit and loss statement and demonstrate a complete understanding of the factors that influence the retailer's financial performance.
	Sophomore
	
	5

	FMM 

325
	Sustainability in Fashion (Course Author). The overall objective of this course is to explore the role that sustainability plays in fashion merchandising managers' decision to buy from vendors. It explores production and commercialization decisions with respect to buying green. It exposes students to the influence of social responsibility on fashion retailers' decisions.
	Junior
	
	2

	FMM 340
	Merchandise Management Strategies. Effective merchandise management involves efficient decision making. Ordering, keeping and managing the right merchandise in terms of size and quantity are the key to a retailer's success. Retail merchandise management brings to light the vital relationship between the manufacturer and the retailer. Students explore various strategic techniques that influence profit including vendors-fashion retailers' negotiations over merchandise.

	Junior
	
	2

	FMM 410
	Fashion Research and Forecasting. This course applies the qualitative and quantitative investigations approaches to fashion and fashion accessories. Students will analyze descriptive and inferential statistics to understand consumer taste for current and future trends in fashion.

	Junior
	
	3

	FMM 417
	Global Sourcing & Apparel. This course analyzes global trades in textiles and apparel. The course explains the necessity of export and import in the textiles and apparel industry. Topics include global trades in apparel (the benefits of export and import), trade policies and trade organizations.

	Senior 
	
	1

	FMM 457
	Strategic Fashion Management (Course Author). Students utilize knowledge accumulated in various courses of the program to design a fashion merchandise strategy for a local fashion and apparel retailers or a strategy for fashion accessory retailers. This course considers both qualitative and quantitative research methodologies to investigate management issues or examine opportunities for fashion retailers.
	Junior
	
	5

	
	American Public University

**5-15 students on average per semester taught for RTMG courses, 25 students on average per semester taught for BUSN courses

	RTMG 150
	Retail Organization Fundamentals. Students will define the basics of retail management functions, principles and techniques found in today's marketplace. Students will also explore ideal characteristics and responsibilities of an effective department or store manager ranging from legal and safety scenarios to understanding the role and importance of logistics to various retail establishments.
	Freshman
	
	5

	RTMG 200
	Customer Relations. Students will receive an introduction to customer relations principles including the concepts and practices for delighting customers in ways that lead to effective customer satisfaction. Students will be introduced to the basics of customer relations functions, describe ideal characteristics of good customer relations, and apply them to individuals in both small and large retail organizations. 
	Sophomore
	
	2

	RTMG 201
	Retail Inventory Management.  In this course students review Retail inventory management processes and methods used to keep track of stock. These methods control ordering, shipping, receiving, tracking inventory, retail turn-over, and storage. 
	Sophomore
	
	6

	RTMG 204
	Finance Fundamentals (Course Author). Students will develop a basic vocabulary and application of finance functions and principles. Students will understand calculations such as retail pricing, markup, and gross profit. They will relate the concepts of retail math (initial margin, markdown, shrinkage, gross profit dollars and percents) to finance and to the overall business success of the retail enterprise. They will define and apply ending inventory, retail cost, cost compliment, net profit, net sales, controllable expense, and non-controllable expense. Students will examine how retail finance can be applied to products and services in a wide variety of situations and how to review a project and evaluate the financial situation.
	Sophomore
	
	15

	RTMG 300
	Retail Strategy. Students in this course will use analytical techniques for diagnosing the competitive position of retail focused strategy and to discover specific retail options. They will discover the strategic perspectives of retail management by examining essential concepts in the retailing industry, determining and calculating how retail businesses increase returns, and determining ways they create economic value for owners and stakeholders. Students will contrast how today’s managers assess and implement strategies and apply planning used by successful retailers. They will explore the retailer’s role in society providing insights as to how consumers behave as shoppers, what retailers do to create demand as well as their role in satisfying customer demands. In addition, students will discuss strategy from the perspective of planning for success as well as identifying challenges and problems that occur when retailers do not react to rapid changes in the marketplace to remain competitive and meet the ever-changing demands of the consumer.
	Junior
	
	6

	RTMG 301
	Retail Innovations. This course provides a study of how retailers must continually review and introduce innovational concepts to remain competitive and explore how patterns change in markets creating both opportunities and threats to retailers.
	Junior
	
	3

	RTMG 302
	Retail Operations. This course is concerned with the formulation and analysis of these operations and the policies that collectively determine how a retail oriented business positions itself to increase its returns and create economic value for its owners and stakeholders. Students will be introduced to analytical techniques for diagnosing the competitive position of retail focused strategy, and identifying and analyzing specific retail operation options (consisting of such things as the sale of goods or merchandise from a fixed location, a department store or kiosk, or by post, in small or individual lots for direct consumption by the purchaser. Students will cover the functions and applications of various retail operations theory and the needs of today’s managers in assessing and implementing retail operations used in the supporting functions in the workplace.
	Junior
	
	5

	RTMG 303
	Retail Merchandising Operations. Students in this course will review retail merchandising operations.  Students will discover the various retail merchandising operations including planning, organizing, staffing, directing, leading and controlling as well as analyzing the competitive market and how the many different concepts of retail merchandising operations are needed for today’s managers to continue to increase profits for their shareholders. Students will discover how today’s competitive and global organizations utilize techniques and resources to succeed and remain profitable.
	Junior
	
	13

	BUSN 313
	Global and Competitive Strategy. This course is concerned with the formulation and analysis of business strategy. Students will be introduced to analytical techniques for diagnosing the competitive position of a business, evaluating business strategies, and identifying and analyzing specific business options.
	Junior
	
	12

	BUSN 410
	Critical Thinking for Business Decisions.  This course provides students opportunities for analysis, synthesis, and application of critical thinking applied to decision making at all levels in an organization. This course equips students with critical thinking skills to identify problems utilizing rational decision making. Students learn to solve organizational problems and provide strategic direction based on critical thinking.
	Senior
	
	19


UNDERGRADUATE STUDENT RESEARCH MENTORSHIP – Kent State University
	Dates
	Student Name
	Outcome/Activities
	Status

	2023
	Jaden Lavey
	Faculty mentor for FSF competition
	Sophomore


GRADUATE STUDENT RESEARCH MENTORSHIP – Kent State University
	Dates
	Student Name
	Outcome/Activities
	Status

	2023 - 2024
	Carlyssa Tenaglia
	Co-advisor for master’s degree

Graduation: May 2024
	Graduate MS 

	2023 - 2024
	Taylor Mends
	Committee member for master’s degree
Graduation: May 2024
	Graduate MS 


LEADERSHIP & SERVICE
Service to Profession
2024      ITAA Co-Chair, Consumer Behavior track 
2024      Editorial Board, Humanities and Social Sciences Communication
2023      Reviewer, Humanities and Social Sciences Communication
2023 

Reviewer, Journal of Fashion Marketing and Management

2023      International Federation of Home Economics (IFHE) World Congress 2024, Reviewer 
2023 

ESRAP 2023 Student Merchandising Poster Competition Co-Chair
2023

ITAA Reviewer: Pedagogy, Undergraduate, and Consumer Behavior

2022      ESRAP 2022 Student Merchandising Poster Competition Co-Chair
2021      ESRAP 2021 Student Merchandising Poster Competition, Reviewer
2020
ESRAP 2020 Student Merchandising Poster Competition, Reviewer
2019
ESRAP 2019 Student Merchandising Poster Competition, Reviewer
Service to School
2024 Spring Tenure Track Faculty Member (Merchandising) Search committee, Kent State University
2023-2024 Graduate Studies Committee, Kent State University
2023-2024 Kent State AAUP TT Council – Fashion Design & Merchandising

2023-2024 – KSU student organization, The Element Magazine & Writer’s Association

2023-2024 Racial and Ethnic Concerns Committee, AAUP, Kent State University
2022-2024 FAC Committee, Fashion School, Kent State University
2022-2024  DEIA Committee, Fashion School, Kent State University
2023, Served as Judge for Undergraduate Research Competition, Kent State University
2022-2023 Research Culture Committee, Fashion School, Kent State University
2023, Spring DEIA Director College of the Arts Search committee, Kent State University
2022, Fall Tenure Track Faculty Member (Merchandising) Search committee, Kent State University
2022, Served as Judge for FSO Fashion Show, Fall, Kent State University 

2022, Served as panel member for NRFSA Career Exploration Panel, Fall, Kent State University 
Service to Society
2020 
Girls on the Run of DFW Board Member, Co-Chair
2019 
Girls on the Run of DFW Board Member, SoleMates Director
2013
Girls on the Run of Puget Sound, Board Member, SoleMates Committee Member

2009-11
Girls on the Run of DFW Board Member, Board Vice Chair, Interim Board Chair, Chair of Governance Committee, Fundraising Committee

HONORS AND RECOGNITIONS

2020
MAXQDA #ResearchforChange Grant – Honorable Mention Award

2019
University of North Texas Recognized Faculty (nominated by student)

2018
University of North Texas Mean Green Faculty/Staff Spotlight (nominated by student)
2006-11 James Cash Penney award for Community Service 
PROFESSIONAL AFFILIATIONS
· Sustainable Consumption Research and Action Initiative (SCORAI)

· International Textile and Apparel Association (ITAA)
· American Council on Consumer Interests (ACCI)

· American Collegiate Retailing Association (ACRA)

· International Federation for Home Economics (IFHE)
· Association for Consumer Research (ACR)

· Educators for Socially Responsible Apparel Practices (ESRAP)

· International Society for Sustainability Professionals (ISSP)
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